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In Unity There is Strength 


From the Director 




JOSH SPRING 

Executive Director 


O ur theme this year for our 
Annual Awards Dinner 
was In Unity There Is 
Strength. We are very 
thankful to those who sponsored 
the dinner, the organizations that 
purchased seats and tables and 
to all the many people that came. 
This was our largest attendance 
in years. Additionally, we are very 
thankful for the Newport Syndi¬ 
cate. People said the location and 
atmosphere was magnificent. The 
Syndicate treated us wonderfully 
and worked hard for us, knowing 
we are not a wealthy organization. 
We encourage any organization 
looking to host an event to contact 
the Newport Syndicate. 

Our theme,” In Unity There is 
Strength” represents the motiva¬ 
tion behind the creation of the 
Homeless Coalition over 28 years 
ago. As homelessness was increas¬ 
ing exponentially, due in large part 
to trickle-down economics and 
general oppression of people with¬ 
out much economic means, local 
organizations working to create 
safe places for people experiencing 
homelessness realized that if we 
only focused on emergency ser¬ 
vices, homelessness would increase 
and never end. So they united, cre¬ 
ated the Coalition, coalescing their 
power and went after the system. 

That is who we still are today. 
We now have 53 member organiza¬ 
tions. Can you imagine how many 
people our Membership repre¬ 
sents? Think of all the People that 
come through the doors of these 
organizations in a given year, or 
even a given day. Think about the 
staff that works for these organi¬ 
zations. Now consider that our 
Donors are made primarily up of 


many people who give what they 
can. When you think about it, we 
are huge with thousands and thou¬ 
sands of People. 

If we decide to use it right, 
imagine our strength. This doesn’t 
include the many organizations 
and people we partner with, nor 
the large numbers of people in 
our community that support us. 

If we leverage these voices behind 
causes- we can accomplish big 
things. 

Homelessness is not here to 
stay. If we collect our strength, 
we bolster our unity- we can end 
it. This is not some far lost vision. 
Ending homelessness is not an 
ideal we outgrew. We truly can end 
it. We are so very large. 

In 2012 we took on big issues. 
We released a comprehensive 
study of family homelessness and 
housing stability. This brought 
together 40 public and private 
organizations. We interviewed 
dozens of families and collected 
numerous data. We showed that 
in five recent years homelessness 
among Cincinnati Public School 
Children increased by 42%; the 
category of doubled up, the group 
of people that go uncounted in 
nearly every other count, rose by 
192%; the number of unemployed 
people increased by at least 78% in 
five years; last year 32% of those in 
shelters in Hamilton county were 
under the age of 18. 

We stood by affordable housing 
because we know affordable hous¬ 
ing combined with living wage jobs 
is the primary answer to ending 
homelessness. This meant organiz¬ 
ing people to stand with the Wom¬ 
en of the Anna Louise Inn- against 
the multi-million dollar Western 
and Southern. As the justice sys¬ 
tem failed to lend any justice to the 
Women of the Anna Louise Inn- we 
took to the streets and worked to 
get in the hearts of the public. 

For years we pushed, and in 


winter 2011/2012-through the 
work of several organizations, most 
notably the Drop Inn Center, we 
saw Cincinnati’s first true winter 
shelter open and 869 different in¬ 
dividuals came through its door. 

We stood with Tenants as 
forces attempted to run them out 
of their homes and we worked 
to empower people experiencing 
homelessness to vote. 

We stood against more Human 
Services cuts and we empowered 
people to sue the Cincinnati Park 
Board for creating fake rules be¬ 
hind closed doors, which targeted 
people experiencing homelessness 
and poverty. 

We also purchased the building 
we had rented for most of a decade. 
We are so thankful to those that 
gave to make this possible. 

We also gave people who have 
experienced homelessness the op¬ 
portunity to speak to thousands of 
people and tell their stories. Doz¬ 
ens of schools were infected with 
a passion to end homelessness. 

We empowered People to tell their 
stories and join the Movement. We 
did all this and more. 

We accomplished these things 
due to a passion for justice and the 
love of people- all held together by 
unity. Imagine how much more we 
can do if we gather our numbers, 
invigorate our people and bolster 
our unity with new ideas, new laws, 
new funds, new systems. What if 
we take even more to the offensive 
than we already are? 

We are heading into 2013- a 
brand new year. Each of you has a 
unique gift to offer our Movement. 
You have passion, experience and 
wisdom. You know the things we 
could do as a society to end and 
prevent homelessness. 

If you are a Donor- we are 
thankful for you and in our hearts 
you are a member as well. 

We still need your finances 
and your voice. Funding advocacy 
and organizing, stereotype-busting 
education and public awareness is 
not an easy task. The money does 


not come in easy or quickly, and 
seems to go out more quickly than 
seems possible. So we need you. At 
the Coalition we certainly have no 
love for money- as it too often em¬ 
powers greed. However, we value 
every penny you give us because 
we see your heart shining through 
the penny. We will do our best to 
invest each penny in change. 

We are large and we are al¬ 
ready powerful, but we can be 
even more powerful. We need you 
to keep giving your talents, pas¬ 
sions, ideas, energy, finances and 
more. We need your support. We 
can garner our unity and show our 
strength. In 2013 let’s tackle some 
big issues- as we work to change 
history. In Unity There Is Strength! 



-Josh Spring i, LSUJ, Executive Director 



Presbyterian 
Action Against 
the Death Penalty 

Join exonerated death row 
inmate, Joe D’ Ambrosio, and 
father Neil Kookoothe in an 
intimate discussion of Joe’s 
journey from an innocent man 
condemned to death, to a man 
who reclaimed his freedom and 
life through his faith in God and 
help from father Neil. Saturday, 
January 26 th , 3-5pm Mount 
Auburn Presbyterian Church 
103 William Howard Taft Rd. 
Please RSVP by January 20 th 
513-281-5945. All are welcome! 


Streetvibes is an activist newspaper, advocating 
justice andbuilding community. Streetvibes reports 
on economic issues, civil rights, the environment, 
the peace movement, spirituality and the struggle 
against homelessness and poverty. Distributed 
by individuals experiencing homelessness or on 
the edge of homelessness, in exchange for a $1.50 
donation. Streetvibes is published twice a month by 
the Greater Cincinnati Coalition for the Homeless 
(GCCH), a 501(0)3 non-profit organization that 
works to eradicate homelessness in Cincinnati. 

address: 

117 East 12th Street 
Cincinnati, OH 45202 

phone: 

513.421.7803 x 12 
fax: 

513.421.7813 

website: 

www.cincihomeless. org 

blog: 

streetvibes. wordpress .com 

email: 

streetvibes @cincihomeless. org 



ADVOCATING JUSTICE*BUILDING COMMUNITY 


HOMELESS COALITION STAFF 

STREETVIBES EDITOR 
Justin Jeffre 


EXECUTIVE director: 

Josh Spring 

DIRECTOR OF EDUCATION & OUTREACH, STREETVIBES 

LAYOUT, DISTRIBUTOR PROGRAM MANAGER: 

Jeni Jenkins 


DIRECTOR OF DEVELOPMENT: 

Leslie Moorhead 

CIVIL RIGHTS OUTREACH COORDINATOR: 
Jeff Kelly 
Jerry Davis 


RECEPTION & OFFICE ADMINISTRATION: 

Karen Chatman, Chris Fowler, Rubye Goode 

MAINTENANCE: Pete Roper 

CONTRIBUTING WRITERS: Justin Jeffre, Jim Luken, 
Ben Stockwell, Jason Haap, Mimi Rook, 
Christopher Wilkey, Kyle Nunn, Chris 
Anderson, Olabisi Eddy, David Rosenthal, 
Willa Jones, Bill Woods, Olivia Caldwell, 

SYNDICATED WRITERS: Laura Smith 

PHOTOGRAPHY/ARTWORK: Josh Moore, Adam 
Nelson, Peter Mueller, INSR New Voices 
Photographers. 

THANK YOU FOB READING 
STREETVIBES AND SUPPORTING 
OUR MISSION TO BUILD COMMUNITY 
AND ADVOCATE JUSTICE. 


HOMELESS 

COALITION 


[ 



North 

American 

Street 

Newspaper 

Association 



International 
Network of 
Street Papers 


THE VOICE OF THE STREET UNSILENCED 



STREET NEWS SERVICE 


] 
















I 


STREETVIBES 

Dec. 21, 2012 Jan. 3, 2013 


LOCAL 


CO2: The Elephant in the Room 



JIM LUKEN 

Contributing UJriter 


PART I ON THE CLIMATE 
CRISIS. 

u I feel like this is 
one of the major 
threads. If we pull 
on this one, it could 
be the thread that unravels the whole system.” 
Danny Berchenko 

As we all know, Streetvibes is a newspaper 
that focuses most of its attention on people 
like our distributors, people who are homeless 
and poor. This article deals with the global 
environmental crisis. My principle resource 
was a Cincinnatian who has been deeply 
involved in ecological activism. What—you 
might ask—does the world’s environment have 
to do with the struggles of the poor? 

Answer: if not everything, then a very great 
deal. 

Northsider Danny Berchenko, the outgoing 
coordinator of 350.0rg, has been pulling on 
environmental threads for quite some time. 

He sees rising global temperatures (caused by 
so- called “greenhouse gas” emissions) as a 
problem that can’t wait. The clock is ticking. 
The ice is melting. The tide is rising. The 
drought is spreading. Some scientists believe it 
is already too late to save the planet. 

Berchenko’s environmental cup is at least 
half full. He is semi-optimistic. He believes 
we can stave off a looming global disaster. 

But we—ALL of us folks of goodwill—must 
invest a part of ourselves in the cataclysmic 
fight against an industrial Goliath. In this case, 
Goliath is the collection of incredibly wealthy 
companies which extract and burn fossil fuels: 
the coal, gas, oil industries. 

THE POOR TAKE THE BIGGEST HIT 

“On a global scale,” Berchenko says, “the 
world’s poor are affected most.” He says this 
is shown clearly in two primary areas. “First 
of all, the fossil fuel companies are poisoning 
poor people.” Typically, the polluting 
industries are found near poor communities. 

The result is a much higher rate of cancer 
and heart disease among the poor. “The 
polluters see the middle class and poor as 
expendable.” According to Berchenko, when 
climate-change disaster strikes (like hurricanes 
Katrina and Sandy), the poor (in the disaster 
areas) are the ones who have the hardest time 
bouncing back. 

And finally there are those staples of 
life: food and water. “When you look at the 
issues of oncoming increased drought across 
the country, this leads to increases in food 
prices, and that effects poor people the worst.” 
Indeed. 

THE SCIENCE OF CLIMATE CHANGE-BRIEFLY 

Berchenko’s organization which is fighting 
for clean air has a somewhat strange, scientific 
name. 350 stands for 350 parts per million. It’s 
a lot simpler than you might think. This is the 
maximum number of carbon dioxide particles 
(CO2) that science has determined are safe to 
be in the global atmosphere. The bad news is, 
we are already at 394 ppm. And the number 
is rising...fast. The latest figures reveal that, at 
the present rate of increase, we will be at 650 
ppm by the end of this century. 

By then, overall temperatures will rise by 
9 degrees. Berchenko explains that, during the 
last Ice Age, Cincinnati was under ice. Since 
then, global temperatures have risen by 9 
degrees. Such a dramatic rise, scientists tell us, 
will mean the end of civilization as we know it. 

The way Danny describes it is to say that 
civilization has grown because our climate 
has been stabile (relatively) for the past ten 
thousand (or so) years. We have been able to 
feed ourselves, and this has created a world 
civilization that—except in the poorest, driest 
areas— enables us to know where our next 
meal is coming from. If there is widespread, 
ongoing drought, that simple fact will change... 
drastically. 


Berchenko explains that the 
carbon that comes from combusting 
coal, oil, and gas stays active in the 
atmosphere for one hundred years. 

So we are breathing carbon from a 
relatively early part of the industrial 
revolution. Vehicles, the worst 
polluters, were a rarity in 1912. The 
immense amounts of pollutants 
that we are emitting today will still 
be around in 2112. 

Berchenko warns, “The fact 
is, we’re not (i.e., government and 
industry) even looking at seriously 
curbing our emissions.” Some 
climatologists, he says, have already 
thrown up their hands and said, 

“We’re done. Enjoy life on the 
planet while you can. We can’t fix 
this.” 

WHAT BROUGHT US TO THIS POINT? 

Danny Berchenko believes, as 
the Occupy Wall Street movement 
made clear, that “the climate crisis 
is yet another result of corporate 
capitalism.” He finds a common 
thread among most or all of the 
social justice issues facing our 
country and the world. “I see it as a 
web, so it’s hard to know where to 
start.” He tells me he may go into 
a rant at this point. I tell him to go 
ahead. 

And so begins a very quiet, 
carefully thought-out, rant. “If 
we choose to get serious about 
addressing the climate crisis, about mobilizing 
our resources to stop climate disaster, I 
don’t think the corporate capitalist model 
will survive. I think it’s incompatible with 
maintaining a livable, sustainable climate.” 

He also believes that we must abandon 
the idea of a “growth economy,” a notion that 
was chastised in the ‘70s by E.F. Schumacher’s 
award-winning book, “Small 
is Beautiful” Berchenko 
echoes Schumacher today, 

“We can’t keep growing 
indefinitely. Growth is 
what is killing us. It’s 
unsustainable. It’s insane. 

The growth of the economy 
is dependent upon the 
extraction and burning of 
fossil fuels, because that’s 
what drives economic 
systems.” 

Berchenko goes on to 
describe how all of our 

economic indicators, the stock market and the 
GDP, reflect “only the well-being of the 1%, and 
not the well-being of society,” (which is the rest 
of us, the 99%). “We need to find new ways to 
measure economic well-being.” 

THE ALTERNATIVE TO GROWTH ANO GREED 

Berchenko sites one of his favorite books 
and writers, Eco Economics by Herman Daly. 
Daly talks of “un-economic growth,” growth 
where the costs outweigh the benefits. Danny 
believes we need to transition our economies, 
“to rethink them,” in order to solve the crisis 
of climate change. “I don’t see industrial 
agriculture surviving without fossil fuel.” 

Berchenko sees the need to transition 
back to smaller farms, to more localized food 
production models, to alternative growing 
methods like “perma-culture.” He believes 
we can still feed the population, but—at least 
here in the US—“we will need to come up with 
ways to re-incentivize people to go sustainable. 
Since there will be limited machinery, we will 
have to hire people to work the fields.” 

Naomi Klein, author of the groundbreaking 
best-seller, “The Shock Doctrine,” is lining up 
with 350.0rg to fight for this kind of crucial 
change, Klein writes: “The real solutions to the 
climate crisis are also our best hope of building 
a much more enlightened economic system — 
one that closes deep inequalities, strengthens 
and transforms the public sphere, generates 
plentiful, dignified work and radically reins in 



“I FEEL LIKE THIS IS ONE OF THE 
MAJOR THREADS. If WE PULL 
ON THIS ONE, IT COULD BE THE 
THREAD THAT UNRAVELS THE 
WHOLE SYSTEM.” 

- Danny berchenko 


Danny Berchenko marches in the Northside 4th of July Parade, 2012.. 
Photo: Adam Nelson. 

corporate power.” Who would argue with those 
goals? 

YOU CAN BE A PART OF THE CHANGE 

Danny Berchenko acknowledges that there 
are many groups and organizations which are 
working toward slowing down (and finally 
ending) the climate crisis. He is proud to 
have been a part of 350.0rg. This worldwide 

organization evolved late in the 
last decade from the work of a 
group of college students and 
their teacher, the activist and 
author Bill McKibben. 

In 2007, they organized 
a national action called “Step 
It Up,” demanding action on 
climate change. 1000 groups 
took part. In 2009, they 
helped organize a global day 
of action, encouraging the 
participants in the Copenhagen 
Climate Summit to come up 
with a binding climate treaty. Those efforts 
failed. Last year, the group spearheaded the 
campaign against the Keystone XL tar sands 
pipeline. They put together the largest civil- 
disobedience action in a generation at the 
gates of the White House. Danny Berchenko 
was one of those arrested. Later, in the fall, 
they surrounded the White House with a 
human chain. Danny was there. Because the 
opposition industry is so strong and well- 
funded, 350.0rg is changing its tactics. 

“We are working more strategically,” 
Berchenko says, “to take power away from 
the fossil fuel industry, to throw a wrench 
in the works.” The new strategy follows the 
example of the anti-apartheid movement in 
South Africa. There are groups of volunteers 
on hundreds of college campuses across the 
country, seeking to push those colleges to 
disinvest in the fossil fuel industry. The appeal 
is partly economic, but mostly moral. And 
they are gaining media attention. Want to 
help? Type 350.0rg into the URL line on your 
computer or go to the 350 Cincy facebook 
page. 


30 year-old Danny Berchenko will soon be following a personal 

DREAM TO LIVE AND WORK IN CALIFORNIA. COME JANUARY, HE WILL BE 

leaving Cincinnati, but not—he says—abandoning his cause, 

WHICH—ONE MIGHT CONCLUDE IS: SAVING THE WORLD, ONE PPM OF 
C02 AT A TIME. [He SAYS YOU CAN CONTACT HIS SUCCESSOR, KATIE 

McChesney at Katie@350.org] 
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Thoughts on the Sandy Hook Gun Massacre 



t JASON HAAP 

Contributing Writer 


I don’t usually ciy over the news 
- but, like millions of other 
people -1 did when I heard 
about the Sandy Hook sun 
massacre. This one felt different, 
probably because the victims were 
children, and I am a parent. That 
Friday afternoon, I kept my eyes 
trained on the latest headlines, 
reading everything I could. I 
watched Obama’s speech stream 
live online. I watched my Facebook 
feed fill with reactions. 

Then, I noticed a pattern. It 
seemed there were a Tot of people 
asking us to pray for the victims 
and their families. That’s it. Just 
prayer. Not prayer and action. Just 
prayer. It irritated me. I found the 
notion selfish. 

I admit there is, in my view, a 
degree of selfishness involved in 
all forms of grief. The deceased 
cannot experience pain any more. 
We cry, at least in part, for our 
loss. As a removed audience to this 
tragedy, I cried because I thought 
about my own children. There s 
that selfishness again. I don’t mean 
to use “selfishness” disparagingly, 
either. I just think that grieving 
people tiy to find a way to make 


themselves feel better in the face 
of senseless cruelty. But prayer 
doesn’t do the trick for me. If I 
wanted to tiy and make myself feel 
better, I reasoned, then I should 
engage an action with real results. 
Prayer would not help the grieving 
families. It wouldn’t help the 
surviving children figure out how 
they could ever return to school 
again. 

So I discovered Newtown Youth 
and Family Services. They are the 
non-profit agency who provided 
emergency counseling the weekend 
after the shooting - and who would 
most likely continue to be a force 
for helping people to cope for quite 
some time. Instead of prayer, I sent 
them a donation, then nopped on 
social media to encourage others 
to do the same. Whenever I saw 
someone commenting about Sandy 
Hook, I left a link to the donation 
webpage for Newtown Youth and 
Family Services. It made me feel 
better, and it made me feel like I did 
something constructive. 

As our collective consciousness 
slogged through the weekend, I 
started to see news stories about 
how to help - and, invariably, 
Newtown Youth and Family 
Services would appear. I took 
solace in the thought that I picked a 
good agency. 

Then, another friend - who does 
not have any children of his own 
- asked why I thought an affluent 
community like Newtown needed 
any financial assistance. Why not 
use my donation dollars to support 
political groups fighting for gun 
control? 

This suggestion irked me, 
at least in part. I did not donate 
because I thought Newtown was 
poor. I donated because I wanted to 
feel like I was helping the kids who 
survived. It was an incarnation, I 


think, of my parental instincts, and 
I stand by my donation. Naturally, 
however, I am not limited to 
making only one donation in my 
life. Perhaps, I reasoned, I should 
also consider donating to an anti¬ 
gun advocacy group. 

Then, the gun advocates 
came out in full force. They said 
it was “too soon” to discuss gun 
control, and that such talk was 
disrespectful. They suggested 
if we had more guns, ana not 
less, this tragedy would never 
have happened - as if arming our 
nation’s kindergarten teachers is a 
good idea. They always respond to 
the notion of gun-control as if it’s 
the same as banning hunting rifles. 
They create straw man arguments, 
like asking, if someone pointed 
a gun at me, if I would want to 
protect myself or to reach for my 
smart phone. 

Then, as more news stories 
posted about ways to help, I 
continued to see Newtown Youth 
and Family Services on the list. 

But the list kept getting bigger, 
eventually including, special funds 
so people could send cash directly 
to those families who had the 
foresight to set up a public account 
and to distribute an address to 
media. In other words, instead of 
helping an agency that provides 
service, I can send dollars directly 
to a family who needs help with 
“expenses.” 

I know not everyone who 
lives in an affluent community 
is wealthy. People can be “house 
poor,” and they can struggle to 
make ends meet just like those 
of lesser means. Yet, if I had 
my choice, I’d rather struggle 
to make ends meet in a wealthy 
neighborhood than in the projects! 
There is a difference to the type of 
financial burdens people bear. I 


do not mean to question anyone’s 
motives, but is the best way to help 
to give money to one particular 
family as compared to all the 
others? I couldn’t help but wonder 
if such funds tap into vicarious 
parental grief. Perhaps my childless 
friend had a more reasoned 
perspective after all. 

Giving money does not need 
to be an either-or proposition - 
unless you have limited means. 
What is the best use., therefore, 
of any money we’d like to give to 
support some agency as our own 
personal responses to the Sandy 
Hook tragedy? Should we be 
pumping cash into one family’s 
account? Should we help an 
agency supporting children? Or 
should we take a more global 
approach, supporting financially 
those groups which advocate for 
the root cause - which, in this case, 
would be more strict gun control 
laws? Remember, we can oppose 
semi-automatic weapons and high 
volume magazines without taking 
away the right of a deer hunter to 
own a rifle. 

That’s why you might consider 
visiting the web page of the 
Coalition to Stop Gun Violence 
(http://www.csgv.org/). Through 
research, and public policy 
advocacy, that coalition hopes to 
grant people “freedom from gun 
violence. Giving to a gun control 
advocacy group might not feel 
emotionally the same as reaching 
out to an organization that helps 
kids, and it certainly may pull on 
less heartstrings than contributing 
directly to the family of a murdered 
little girl - but, from a more globally 
oriented perspective, it might be the 
best way to tiy and work towards 
fewer gun tragedies in the future. 


Jason Haap is an English teacher with 
14 YEARS EXPERIENCE. He IS ALSO A POLITI¬ 
CAL ACTIVIST WHO RUNS AND WRITES FOR 

The Cincinnati Beacon, a popular blog. 


The Fight for More Affordable and Accessible Dental Care 

in Ohio: Dental Access Now!, a statewide coalition working to bring 
quality and affordable oral health care to all Ohioans, is actively working to 
increase awareness of the importance of oral health. 


t 


OLABISI EDDY 

Contributing UJriter 


A s the holidays draw 
f\ near, many individuals 
/ 1 are anticipating what 
A Agifts they will receive for 
Christmas this year. For some 
Ohioans, the song “All I Want 
for Christmas is My Two Front 
Teeth” takes on a literal and very 
personal meaning. Access to 
quality and affordable dental care 
is the greatest - and for some 
unattainable - wish for almost 
3.9 million adults over age 18 in 
Ohio. Access to dental care has 
been Ohio’s number one unmet 
health care need for children and 
low-income adults since 2000, 
and not enough is being done to 
address this issue. 

There are currently 73 
designated Health Professional 
Shortage Areas (HPSAs) in the 
state of Ohio, some of them 
located here in Hamilton County. 
Being designated a HPSA 
allows for the establishment 
of a Federally Qualified Health 
Center (FQHC). While FQHCs 
offer crucial services to low- 
income communities, some of 
these centers do not offer dental 
services. People are left to seek 
care from the various free or 
sliding-scale fee dental clinics, 


which often offer very limited 
services, have long waiting lists, 
and do not allow for follow-up 
services. 

Even for those with dental 
insurance, co-pays and out of 
pocket costs can make dental care 
very expensive. We in Ohio are 
fortunate to have both child and 
adult dental Medicaid services. 
Many who qualify for Medicaid 
still can’t get the care they need 
because in Ohio only 28% of 
dentists accept dental Medicaid 
(Oral Health Isn’t Optional, Ohio 
Department of Health 2011) as a 
form of payment. 

For many who cannot 
afford dental coverage, the 


emergency room enas up 
being their destination. It’s a 
very inefficient way to deliver 
care, with the patient waiting 
a long time and only likely to 
receive a prescription for pain 
killers, antibiotics (if there’s an 
infection), and being told to go 
back into the dental care delivery 
system which did not provide 
for their needs in the first place. 
This cycle continues and the 
health of the individual’s teeth 
continues to decline, putting 
him or her at risk of developing 
a serious infection and/or other 
serious health issues. For some, 
not getting the care they need 
could have deadly consequences. 


Kyle Willis, a single father from 
the Cincinnati area, died from an 
abscessed tooth that ruptured, 
with the infection spreading to 
his brain. If he had access to the 
necessary oral care needed to 
treat his condition, he would not 
have suffered from such a tragic 
and senseless death. 

Oral health is a part of your 
overall health. If your teeth 
aren’t in good shape, then the 
probability of having other health 
issues also increases. Your mouth 
is the gateway to the rest of your 
body, and it’s important to keep it 
healthy. Studies have shown that 
gum disease increases the risk of 
having a stroke, heart disease and 
fatal heart attacks, and disrupts 
sugar control, which can lead to 
the development of diabetes. 

There are several ways to 
help change this situation; 
increasing reimbursement rates 
for dentists, and providing good 
sound education about oral 
self-care would help. But the 
reality is that there are just not 
enough dental professionals in 
the areas of greatest need - in 
those HPSAs referred to earlier. 
One way we hope to bring 
more access to dental care is by 
introducing a new member to the 
dental team to deliver culturally 
competent care in the areas that 
truly need it. This new position 


would produce competent and 
professionally educated dental 
practitioners. We need to work 
together to bring quality and 
affordable care to all Ohioans. 

We need your help! The best 
way to bring awareness to the 
importance of oral health is by 
sharing your story. If you or 
someone you know has a story 
of personal struggle in getting 
dental care, please share it with 
us. We are making every effort 
to let lawmakers and the health 
professionals know that oral 
health is important to overall 
health, and your story will make a 
huge difference. 

As it stands now, the services 
currently available for those in 
danger of losing their teeth are 
being overwhelmed by need, 
but hope is on the horizon. As 
healthcare continues to evolve, 
we will work to reclaim the 
mouth as a part of the body and 
oral health care will be included 
as part of overall healthcare. 

One day we will live in a society 
where everyone can enjoy having 
healthy smiles, especially with 
their two front teeth. Until then, 
we must continue to stress the 
importance of keeping our teeth 
clean and healthy, not just for 
that killer smile, but to maintain 
the health of our entire bodies. 
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Cincinnati Living Green 

The Greater Cincinnati Energy Alliance 


MIMIROOK 

Contributing Writer 


“-Nimble city governments 

OFTEN HAVE CLOSER RELATIONSHIPS 
WITH THEIR BUSINESSES, RESIDENTS 
AND INSTITUTIONS THAN STATE AND 
NATIONAL GOVERNMENTS, ALLOWING 
NEW POLICIES TO BE IMPLEMENTED 
MORE QUICKLY AND DECISIVELY.” 

-Quote from the C40 
Cities Climote Leodership 
Group website 


the costs associated with “dirty” 
energy continue to rise beyond 
easy ability to pay for it, a 
sure recipe for fiscal disaster. 
Energy bills account for too 
much of monthly budgets both 
commercially and residentially. 
The high costs create a mentality 
of scarcity and hopelessness. 

The few who benefit financially 
from this scarcity have built a 
media machine rewarded for 
deflecting attention away from 
the monthly financial struggle of 
the real people who need to pay 
those escalating costs on utility 
bills and at the gas pump and also 
diverts attention away from the 
taxpayer-subsidized money paid 
out for these outmoded “fossil” 
technologies. 

Fortunately there are also 


“clean”, cost-saving energy 
alternatives to this dead-end 
scenario. The next columns of 
Cincinnati Living Green will 
begin highlighting many of the 
innovative energy alternatives 
available right here in the greater 
Cincinnati area. 

The Greater Cincinnati Energy 
Alliance 

In 2008 Andy Holzhauser saw 
a PBS show on the Cambridge 
Energy Alliance (CEA) in 
Massachusetts. While cities 
occupy only two percent of 
planetary landmass, they consume 
over two-thirds of the world’s 
energy and account for more than 
70% of global CO2 emissions. 

The CEA was created to save 
homeowners, businesses and 
institutions money by increasing 
use of clean energy sources and 
technologies, reducing traditional 
energy use and so reducing the 
city’s carbon footprint. It made 
sense. 


Holtzhauser, the founder 
and now Executive Director for 
the Greater Cincinnati Energy 
Alliance (GCEA), approached 
policy makers on both sides of 
the Ohio River about building 
a similar program in greater 
Cincinnati. He was convincing; 
receiving stimulus grants from 
the cities of Cincinnati, Covington 
and Florence, Hamilton County 
in Ohio and Boone, Campbell and 
Kenton Counties in Kentucky, 
a strong financial starting point 
for the newly formed non-profit 
was established. With assistance 
from the Greater Cincinnati 
Foundation, the GCEA financed 
a study with the University of 
Cincinnati’s Economic Center 
and the American Council for an 
Energy- Efficient Economy, which 
helped GCEA set an ambitious 
goal of completing 69,000 local 
home retrofits and 470 nonprofit 

{Continued on page 7 } 



S ince the 1970’s the cost and 
production of energy usage 
has become a hot button 
politically, economically 
and socially. Those who promote 
what they call “clean” energy, such 
as wind, water and solar, call other 
methods of energy extraction 
“dirty” energy because of the 
environmental destruction that 
results. The biggest argument is 
whether or not our energy usage 
is destroying the ecosystems that 
sustain planet Earth. 

There is no argument that 
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Engaging Community Voices: A Series Of Essays 


t CHRISTOPHER WILKEY 

Contributing Writer 

T he essays in this series 

were written by Northern 
Kentucky University 
students and Miami 
University students who participated 
together in a service-learning course 
titled Designing/Writing for Social 
Change. Students in the course 
met regularly in Over-the-Rhine 
over the course of a semester, and 
had the opportunity to meet with 
OTR residents and activists while 
learning about the ongoing stories 
of struggle and empowerment in an 
urban neighborhood undergoing 
gentrification. 

Da Christopher Woxey is an associate professor 
in the Department of English at NKU. His 
teams and research focuses on the social & 

POLITICAL DIMENSIONS OF LANGUAGE USE & LITERACY 

education. Committed to lrkmg much of his 

PROFESSIONAL WORK TO THE WORK OF SOCIAL JUSTICE 

and the Over-the-Rhine neighborhood, Da Woxey 

CREATES WRITMG COURSES AND RESEARCH PROJECTS 
THAT POWERFULLY SPEAK TO ISSUES OF RACE AND 
CLASS AND ATTEND TO THE SOCIAL NEEDS OF LOCAL 
COMMUNITIES OUTSIDE THE UNIVERSITY. CONTACT ROTt 
WILKEYC@NKU.EDU 

Continuing Community 
in Over-the-Rhine 

KYLE NUNN 

Contributing Writer 

ince 2004, the Cincinnati 
Center City Development 
Corporation (3CDC) has 
been revitalizing downtown 
Cincinnati’s urban core. While 
attempting to create a diverse, mixed 
income neighborhood that can be 
sustained by local businesses, they 
have focused primarily on high end 
lofts, flats, condos, and apartments. 


The middle and upper class—who 
abandoned Over-the-Rhine—are 
now desire to return to occupy 
these newly renovated buildings. 
The impoverished stayed and built 
a strong community around the 
crumbling foundations of Over-the- 
Rhine. Now that the revitalization 
is at full speed, it is important that 
the new foundations reinforce, not 
dismantle, the strong community 
that exists. Cincinnati should listen 
to the voices in the community and 
support their needs. 

You can acquire knowledge 
of certain fundamental aspects 
and perspectives in a community 
by engaging in conversations 
with the people in it. In novels by 
Toni Morrison and Zora Neale 
Hurston, they offer insight into the 
community by yielding the stage to 
the members of the community. A 
truly communal view is understood 
by letting the members tell stories 
from the porch, barbershop, or local 
store rather than a distant narration. 

Watching God, “You got tuh 
go there tuh know there.” You do 
not receive the intimate voices of a 
community through the narration 
of the news, or some article written 
by someone outside the city. So 
when examining the reconstruction 
in Over-the-Rhine and the 
companies involved, it’s important 
to understand which ones really 
“know there” through involvement 
in the community. Over the Rhine 
Community Housing (OTRCH) and 
3CDC have conflicting visions of 
development. OTRCH looks to help 
the people of Over-the-Rhine find 
affordable housing in a time when 
almost all renovations are being put 
towards upper income apartments. 
They embrace the idea that the 
lower 


class should be uplifted and 
benefited by the revitalization of the 
city, not left behind. Their articles 
are full of interviews with members 
of the community. You can easily 
acknowledge the love and respect 
they have for the already vibrant 
community. Standing for the 
underprivileged, OTRCH strives to 
provide anyone in Over-the-Rhine 
in need of affordable housing a 
respectable place to call home. With 
almost all local staff they are all 
about community. 

Now when you look at the 
board of 3CDC you see presidents 
and CEO’s of big corporations, 
many of which don’t live anywhere 
near Over-the-Rhine. Their vision 
is ambitious and the eyes of 
developers throughout America 
are watching. There is a chance for 
Over-the-Rhine to be the model for 
reconstruction, but with 3CDC at 
the As Hurston’s famous character 
Janie says in Their Eyes Were 
center of many controversies, the 
morality of their actions are called 
into question. They have targeted 
the underprivileged at Washington 
Park by making rules against them 
enforceable by law. The swimming 
pool and basketball courts were 
taken out even after the community 
pleaded with them to keep it. 
Smoking bans at Fountain square 
sparked public debate because 
they built it, but don’t own it. And 
the biggest cause for concern, 
which 3CDC might have seen as a 
necessary evil in the development in 
Over-the-Rhine, is the displacement 
of hundreds of people from their 
homes. It seems that individual 
freedoms have been and will 
continue to be compromised in their 
path of construction. 


Both 3CDC and OTRCH, along 
with the OTR community, want 
revitalization. But by distancing 
themselves, 3CDC doesn’t care to 
“know” the community in the ways 
that OTRCH does. 3CDC already 
has their vision set on establishing 
an upper-class community around 
money, and their idea of mixed 
income, affordable housing, and 
diversity will not include the current 
residents. I wouldn’t trust to hope 
that 3CDC will change its mind and 
decide to listen to the community, 
or at least not until all their new 
units are filled. It is the job of the 
people to stay aware and keep in 
mind the individuals who have 
been with Over-the-Rhine through 
its turbulent times and see them 
uplifted with it. Let us hear their 
voice and share their visions, let 
us awaken their weary dreams as 
we strive towards our own, and let 
Over-the-Rhine be praised by all as 
a moral model for reconstruction in 
America. 


Southern Western: a 
Parody of Western & 
Southern Financial 
Group 

CHRIS ANDERSON 

Contributing Writer 

SouthemWestem.net is a 
website that features a video of 
a fictional message from “Larry 
McDonald,” a fictional spokesperson 
for Western & Southern Financial 
Group. The video opens with 


{Continued on page 7 } 
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because of the youth of the 
profession. It’s naive to think that 
you can stay in Swan Lake and 
survive into the future. 

iSPY: If you had to pick, what are 
your top three highlights from 
your time with the Cincinnati 
Ballet? 

Morgan: l.) The opening of 
our new Nutcracker certainly 
tops the list. It was such a major 
undertaking. I had never done 
anything of that magnitude or 
complication. It wasn’t perfect, 
but it happened. As the curtain 
rose on opening night, I was 
both exhausted and overjoyed. 


Morgan working with the dancer for “The 
New Nutcracker” Photo: Peter Mueller 

{Continued on page 10 } 


Spotlight On: 


LEAH ZIPPERSTEIN- 

Contributing UJriter 


O n the eve of the 

Cincinnati Ballet’s two- 
week run of the holiday 
classic, The Nutcracker, 
we thought it would be fitting to 
speak with the creative leadership 
behind such an undertaking. 
Victoria Morgan has spent the 
past 15 years bringing world 
class ballet to the Cincinnati 
stage. She is both the CEO & 
Artistic Director, which is not 
too surprising of a position for 
those familiar with her esteemed 
background. 

Morgan began dancing at 
the age of two in Salt Lake City. 
She was a principal dancer for 
Ballet West by time she was 23. 
Needing to expand her horizons, 
Morgan later joined the San 
Francisco Ballet. “I danced with 
them for almost 10 years, and my 


Morgan playing Clara as a child for Ballet UJest’s 
performance of The Nutcracker. Photo: Unknown 


Victoria Morgan. Photo: Peter Mueller 

experience really informed my 
aesthetic orientation and dance 
philosophy,” she said. 

When she 
eventually retired 
from dancing it 
was not an easy 
transition from 
pointe shoes to flats. 
Following stints 
as a real estate 
agent and event 
planner, Morgan 
returned to the art 
world as a resident 
choreographer for 
the San Francisco 
Opera. After a 
decade there, she 
sought out an 
Artistic Director 


Victoria Morgan Enter the year 1997, when 

Morgan joined the Cincinnati 
Ballet. “Although the city was 
new, in many ways it felt like 
coming home - to come back to 
the heart and soul of who I am.” 

To understand more of 
Morgan’s inspiring backstory and 
her vision for the future of the 
Cincinnati Ballet, she graciously 
spoke to iSPYCINCY in this 
informative Q & A: 


iSPY: Who in the dance world has 
had the biggest impact in shaping 
the choreographer you have 
become? 


Morgan: Balanchine has had a 
big influence on me — the speed 
and musicality, his invention 
and movement patterns. In San 
Francisco I learned that dance 
could be many things. Early 
on in my career there was such 
a division between ballet and 
more contemporary dance. Now, 
there’s such a blending. Dancers 
are required to be so versatile. I 
also recall the work of William 
Forsythe and Jiri Kylian popping 
my eyes out. I was compelled to 
move in totally new ways. 


iSPY: Whether you watch the 
shows or not, how do you think 
programming like Dancing With 
The Stars and So You Think You 
Can Dance influences how up 
and coming generations view the 
classical art form of dance (does it 
help or hurt)? 


Morgan: It’s a little bit of both, 
but I think - mostly - it’s helpful. 
Dance is a young and feisty art 
form. It’s forced into relevancy 
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{Continued from page 5} 

McDonald casually addressing the 
audience while standing in front 
of the Anna Louise Inn. He states 
that Western & Southern “takes 
pride” in “making money” and that 
“nothing’s more important than 
making money.” He then goes on to 
call the Inn a “waste of good prime 
land.” The video wraps up with 
the fictitious spokesman giving a 
“Western Southern salute to our 
core values” to a local judge who 
permitted a lawsuit against the Anna 
Louise Inn due to a zoning loophole. 
According to McDonald, the judge is 
an old friend of the CEO of Western 
& Southern Financial Group. 

At issue is a lawsuit filed by 
Western & Southern to block 
building permits for renovations 
on the Anna Louise Inn due to a 
zoning issue. Western & Southern 
has attempted to purchase the 
Anna Louise Inn in the past in 
order to develop the property. The 
facility was for sale from 2005- 
2009 and while the building was 
valued at approximately $3-4 
million, Western & Southern was 
only offering $1.8 million for the 
building. Once the Cincinnati Union 
Bethel won tax credits and loans 


valued at approximately $12 million 
for renovations to the Anna Louise 
Inn, the building was no longer 
for sale, and that’s when Western 
& Southern started interfering. 

This specific issue is indicative of 
the social problems that arise with 
the redevelopment of Cincinnati’s 
Central Business District: the 
district is currently home to many 
low-income residents who feel that 
they are being deliberately and 
systematically displaced by these 
development projects for no other 
reason than to generate profits. This 
is a side of the city’s redevelopment 
that is seldom mentioned in local 
media. 

The tone of the video is one 
of biting, yet comic, sarcasm. 
McDonald is very dismissive of the 
mission of the Anna Louise Inn, and 
of the “lesser people” that it serves, 
and he does so in a veiy matter-of- 
fact tone of voice. A similar mixture 
of diy humor and harsh criticism is 
the cornerstone of Comedy Central’s 
The Colbert Report where host 
Stephen Colbert parodies popular 
conservative television pundits 
by making outrageous and self- 
aggrandizing claims. In the Anna 
Louise video McDonald is similarly 
satirical and sardonic. He acts as 


though the lawsuit is perfectly 
normal, and that their critics may 
have “duped” the audience into 
believing something that just isn’t 
true. The message in the parody isn’t 
subtle at all: Western & Southern is 
wrongfully suing the Anna Louise 
Inn in order to make money and 
Western & Southern does not care 
at all about the people that the Inn 
serves. 

The video does an excellent 
job of making Western & Southern 
appear to be out of touch, not just 
with the issues of poverty and 
homelessness, but also with their 
effects on women in particular. 

The video also does a great job of 
making Western & Southern appear 
to value its profits above everything 
and everyone else. At one point in 
the video, McDonald, the satirical 
spokesman, takes a sign supporting 
the Anna Louise Inn and tosses it 
aside, while saying that making a 
corporation richer is the American 
thing to do because what’s good for 
a corporation is good for everyone. 
The video doesn’t take into account 
Western & Southern’s claim that a 
new facility would cost taxpayers 
less than renovating the existing 
facility, nor does the video mention 
the $12 million price tag that the 
renovations on the Anna Louise 
Inn will cost the city and the federal 


government. In my opinion, these 
issues could have been addressed in 
the video without detracting from 
the video’s message. 

As a work of satire, the video 
is an excellent example of the 
effectiveness of humor as a tool 
for social commentary. As a work 
of political commentary, the video 
is a bit one-sided. I think that this 
is a limitation of satire as a tool. 
Satire that is too kind to opposing 
viewpoints isn’t very funny. Also, 
satire that contains too many hard 
facts isn’t very funny. However, 
as a tool for softening the blow 
of delivering controversial or 
unpopular statements, humor 
can be incredibly effective. 
Rhetorically, I believe the video 
is good for energizing people who 
are sympathetic to the plight of 
the Anna Louise Inn, or those who 
are already critical of the Western 
& Southern Financial Group. The 
video has probably done a good job 
of upsetting those who are allied 
with Western & Southern, or who 
stand to benefit monetarily from 
the redevelopment of the Over-the- 
Rhine area. Judging by the attempt 
by Western & Southern to use a 
copyright claim to silence the video, 
I would say the video has made a 
very real impact on the issues facing 
the Anna Louise Inn. 


Green Energy Alliance 



{Continued from page 5} 

building upgrades by 2030. 

The study found that routine 
energy efficiency upgrades would 
create a ripple effect of positive 
outcomes for the region. If those 
homeowners used the program, 
they would see immediate cash 
savings in the first year of the 
energy upgrade and an average 
savings of $500 per year for 18 
years. 

Jeff Rexhausen, an associate 
director at UC’s Economic 
Center, helped with the study 
and in an early interview said 
“Our house is [the greater 
Cincinnati] community and we 
have dollars leaking out...the 
dollars are leaking out because 
we are spending them on energy. 
If we saved money on energy, we 
could spend our money on other 
things and that would improve 
our local economy. That’s really 
what this report is about.” With 
those findings and local support 
and funding already in place, 
GCEA applied for and secured 
a $17 million “Better Buildings” 
grant from the U.S. Department 
of Energy. The grant is speeding 
up GCEA’s mission to transform 
the energy efficiency market using 
a three-pronged approach: 1.) 
Investing in necessary technology, 
2.) Workforce development, 
and 3.) Financing solutions to 
dramatically increase both the 
supply and demand in the energy 
efficiency market. 

To assess and retrofit that 
many buildings requires training. 
The GCEA subsidizes half 
the tuition cost of a Building 
Performance Institute (BPI) 
certification program for those 
in the building trades wanting 
to learn these skills. Cincinnati 
State offers the training through 
their Workforce Development 
Center in Evendale. From the 
original four contractors that 


GCEA initially recommended in 
2010, Jeff Cherveny, director of 
the Cincinnati State program, says 
there are now seventy graduates, 
including 18 contractors with 
their own businesses, with BPI 
accreditation. Holzhauser calls 
BPI the “gold standard” for energy 
efficiency work. In addition to 
the technical training, GCEA- 
approved contractors are also 
taught the necessary sales skills to 
promote their services and teach 
clients about the sales incentives 
they can take advantage of to 
decrease their improvement costs 
even more. The BPI students 
are taught to explain in simple 
terms how the recommended 
improvements will save their 
clients’ money, the estimated 
time in which they can expect 
to see those returns and also 
to promote the loan programs 
GCEA offers, which can help 
finance the upgrades. GCEA loans 
guarantee that the measures taken 
by their approved contractors 
will save enough money (within 
the time frame of the loan) to 
equal and pay off the costs of the 
loan. In some cases the return on 
investment will actually be sooner 
and greater. 

Heather Curless is the owner 
of Greener Stock, a local resource 
and design center specializing in 
eco-friendly building products. 
Shortly after her business opened, 
she became one of the first to try 
out GCEA services — to “walk the 
walk,” as she says. Her home, 
built in 1958 in an east side 
community, had already had 
an initial energy assessment. 

She decided to compare it 
with assessment completed by 
GCEA. It surprised her. While 
the home was insulated, there 
were significant “gaps” allowing 
leakage, such as the attic space 
overhead between her garage and 
her home. A change to recessed 


Andy Holzhauser Photo: Josh Moore 

lighting had also opened up the 
home allowing heated and cooled 
air inside the house to escape 
through the roof. Curless made 
the recommended improvements 
and saw an immediate increase 
in the home’s comfort level. She 
estimates her energy bills are 
about 30 percent lower than 
they were prior to the changes. 
GCEA is now a regular referral 
to her clients for home energy 
upgrades. Frequently, this results 
in increases in Greener Stock’s 
business, as Rexhausen predicted 
from the energy study. As clients 
see the savings mount up from 
GCEA work, they often spend 
more, using those extra dollars 
for additional upgrades to their 
homes and businesses. 

The word is getting out. As 
of December 2011, GCEA had 
completed 325 energy retrofits. 
By November 2012, GCEA 
had almost quadrupled that 
number, completing over 1,500 
retrofits due to the growth of BPI 
certified contractors and satisfied 


customers spread the word. If 
that exponential rate continues, 
GCEA will have retrofitted its goal 
of 69,000 homes far sooner than 
planned. 

Currently, there are three 
suggested loans available on 
the GCEA website — Hamilton 
County’s home improvement 
program, Eco-Link, Ohio’s Energy 
Efficiency Loan program and GC 
Help, which GCEA developed 
and finances. In addition, there 
are many financial incentives 
available for use in conjunction 
with these loans, making 
improved home energy efficiency 
even more attractive. For 2013, 
Holzhauser will be concentrating 
on creating, simplifying and 
promoting more loan vehicles to 
continue to make it even easier 
for homeowners to access GCEA’s 
services. 


Mmi Rook is a regular contributor on 

COMMUNITY GARDENING. 
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►DAVID ROSENTHAL- 

Confributing UUriter 


D uring the Spring of 
2012 , twelve junior 
and senior creative 
writing students 
from SCPA and five Elementz 
artists worked together to 
interpret the arts programs 
at Elementz through a series 
of photographs and reflective 
writings. This collaboration 
was one of a series of 
programs for high schools 
and community organizations 
organized by the Northside 
arts organization. Prairie, 

Inc. New Voices, the name 
for these collaborative 
programs, gives recognition 
to students and members 
of the community who 
work together in a creative 
spirit to cross boundaries 
between diverse populations 
throughout Greater 
Cincinnati. 

The combined group 
spent time interviewing and 
learning about Elementz 
programs before beginning 
a series of photographic 
exercises. Students and 
Elementz artists made 
interesting discoveries about 
each other including the 
influence of classical music on 


c Spring 2012, SCPA and Elementz 


hip hop and rap. Photographs 
of Elementz artists were 
made in the neighborhood 
surrounding the previous 
location of the center on 
Liberty and Central Parkway 
and in both the old and new 
studio spaces. A final photo 
shoot was produced at the 
new location of Elementz on 
Race and Central Parway 
by using projections of 
images students had shot of 
graffiti in the surrounding 
neighborhood as light 
sources for portraits. The 
resulting images are highly 
personalized interpretations 
of the students' understanding 
of the work and impact 
that Elementz has on the 
community. 


David Rosenthal is a local,' 

ARTIST AND AN ACTIVE TEACHER 
AND CURATOR, WORKING FOR THE ! 
PAST EIGHT YEARS AS AN ADJUNCT 
PROFESSOR OF FINE ART AT THE 

University of Cincinnati, Miami 
University and Northern 
Kentucky University. Rosenthal 
founded Prairie the non-profit 
ARTS ORGANIZATION IN 2008. 
Prairie produces photography 

PROGRAMS AND EXHIBITIONS WHICH 
ENGAGE PEOPLE IN THEIR COMMUNITIES 
THROUGH ART EDUCATION. 
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Victoria Morgan 

{Continued from page 6} 

2.) Discovering the generosity of 
the Cincinnati community. I’ve 
been floored by those who love us 
and take care of us. 3.) Becoming 
CEO of Cincinnati Ballet. I was 
mortified, excited, hyped, and 
completely determined. 

iSPY: The Cincinnati Ballet 
season is always a wonderful mix 
of classical gems with ground 
breaking new pieces. What’s 
the process for determining the 
season outlook and any hints 
on how the 2013/14 season is 
shaping up? 

Morgan: It is a balancing act. 

We always want 1-2 highly 
reputable choreographers, and 
the planning process typically 
starts two years in advance of 
the season opener. In my 16th 
year as Artistic Director, a real 



Morgan playing Clara as a child 
for Ballet West's performance of The 
Nutcracker. Photo: Unknown 


be a production unlike any other 
in the company’s history. "‘While I 
should never admit this in writing, 
my favorites are the mixed reps 
and our New Works series. It’s 
through world premieres and 
inventive choreography that we 

are a 
part 
of 
the 


evolution of our art form 
and can push it forward on a 
national level. 

iSPY: The re-imagined Nutcracker 
is heading into its second year. 
Were you pleased with last year’s 
reception of the world premiere, 
and what are your thoughts 
heading into opening night for the 
2012 run? 

Morgan: It was beyond my 
expectation on every level. It’s 
one thing to see sketches, another 
to see it in the theater and still 
another to see your dancers 
bringing it to life. But even with 
the warm reception, my job is to 
criticize everything around me. A 
lot of things have changed within 
the choreography for this season. 
The snow scene is different. There 
are adjustments to the Grand Pas 
de Duex. I wanted the reigning 
couple (the Sugarplum Fairy and 
her Cavalier) to lead by example, 
so you’ll see more affection, 
reverence and consideration. If 
you watch carefully, you’re in for 
a great surprise from the Mirlipoo 
divertissement in the second week 
of performances. The great thing 
about The Nutcracker is that you 
revisit it every ear, and with an 
editor’s eye you can continue to 
refine and make it better. 

iSPY: All things Cincinnati... a.) 
favorite restaurant; b.) event; and 
c.) place to hang out. 

Morgan: A.) Jean-Robert’s Table. 
He’s has been so good to us! B.) 
The Ballet — still the event I love 
most is going to the ballet. C.) 
Cincinnati Ballet Center - I spend 
at least 70 hours a week there. It 



Cincinnati Ballet Dancers and Otto M. Budig Academy Students in Frisch’s 
Presents The Nutcracker, Photo: Peter Mueller 



Cincinnati Ballet Dancers in The 
Nutcracker. Photo: Peter Mueller 


better be my favorite place! 

iSPY: What is top on your 
bucket list both personally and 
professionally? 

Morgan: Professionally, the 
creation of King Arthur’s Camelot, 
which will appear in our 50th 
anniversary season. Personally, to 
fall ever more deeply in love with 
my husband. 

iSPY: Any mottos to live by? 

Morgan: “Continuous effort - not 
strength or intelligence - is the 
key to unlocking our potential.” — 
Sir Winston Churchill. 

Frisch’s Presents the New Nutcracker 
opened Friday Dec. 14th at the Aronoff 
Center for the Arts. The show runs until 
THE 23rd. T0 BUY TICKETS OR TO FIND OUT MORE 
INFORMATION, PLEASE VISIT THE CINCINNATI 

Ballet website here: http://www.cballet. 
org/performances/1213/nutcracker 
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"Cincinnati's first and only home buying or selling credits for the 
Military, First Responders, and their immediate families.” 


Put up to $3,200* back into your pocket 
when you use HeroCredits.com to buy or sell your home. 



50%) Off houses to qualified owner-occupants. This alone could save 
you many thousands of dollars. Learn how to take advantage of these savings NOW! 
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Go to Website: www.herocredits.com 

Michael Painter, Team Leader 
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BETTER 

Better, is everyday above ground 

Better, is appreciation from everymhere all around... 

Better, is to upgrade things that are out dated 

Better, is acknomledging the changes with the reconition that the the cost may be out rated 

Better, is to make downscaled areas be upscaled and look good 

Better, is to not to neglect the people, RICH or POOR! I thought this you understood... 

Better, is being able to enjoy life in the park, the library, church or just on the square 
Better, is when I can enjoy upscaled living in this life without my pockets going bare... 

Better, is to be able to enjoy and have peace of mind no matter I hear or what the sound 
Better, is growing from homelessness into housing and gaining respect from all around.... 

Better, is for me today even though I have to pay taxes for things I may never understand 
Bettter, is knowing Cod is watching us all good and bad all over this land.... 

WILLA D. JONES 
Stre<ztvib<zs Distributor 


MUG MEN LOVEWOR SELFS 

There are so many young men winding up dead. 
LUhen there is so much life still ahead. 

All because of Peer Pressure, Drugs Money, Fast Cars, 
And such things. 

Nothing greater than being the head of a Gang. 
LUhen your parents phone start ringing, 

Causing their heart to skip a beat, 

Praying— Dear Cod that can’t be my Son lying dead. 
In the street, 

You were raised to do and be good, 

You weren’t raised to run wild in the hood. 

Don’t be the next young man to wind up dead, 

Strive for Coals and accomplishments, 

Make your family Proud instead. 

Parents will always be there for you, 

Time to show them just what you 
CAN DO! 

OLIVIA CALDWELL 

Contributing UJritor 
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THE CAMPAIGN CAROL SING ALONG 
COME ALL IE CANDIDATES 

Come all ye candidates. 

Start your advertising. 

Come let the polling start 
In every key state. 

Come all ye Fat Cats. 

Organize your Super Pacs. 

Oh come let us deplore them. 

LUe really can’t adore them. 

LUe ought to implore them: 

“GO GET A LIFE.” 

BECK TIE HALLS 

Deck the halls with green soft money. 
Fa-la-la-la-la - attack ads too. 

It’s a campaign’s milk and honey. 
Fa-la-la-la-la - attack ads too. 

Now our polls opinions measure. 
Fa-la-la-la-la-la - attack ads too. 

LUhile we hustle campaign treasure. 
Fa-la-la-la-la - attack ads too. 

HARK HE CAMPAIGN COFFERS RUG 

Hark the campaign coffers ring, 

So candidates can keep running. 

Cash in hand for extra polls; 

Checks to make their media goals. 

BILL WOODS 

Contributing UJritor 
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Contradictions of Nostalgia Driven Redevelopment 


t BEN STOCKWELL 

Contributing UJriter 

T here is a nostalgic vision 
of Over-the-Rhine that is 
popular among many in 
who have a stake in the 
neighborhood. Redevelopers- 
-3CDC, the OTR Chamber of 
Commerce and various related 
entities such as bloggers and 
reporters—like to look back to 
this period as a sort of model for 
what Over-the-Rhine can be in 
the future. While creative imagi¬ 
nation certainly requires inspi¬ 
ration, this vision, which looks 
back over 100 years to a golden 
era, forgets other portions of the 
neighborhood’s history which 
included racist riots and, if the 
rumors are true, the origin of the 
“Jim Crow” character. (New York 
Times, 1881:10) In policy and 
rhetoric, to look back with blind¬ 
ers is to ignore conditions in the 
past and present. 

To claim that the problem 
is crime and blight is to misin¬ 
terpret and misdirect the public 
away from the root cause of those 
conditions: built-in inequality in 
an apparently color-blind, gen¬ 
der-blind and class blind system. 

A recent history of this golden 
era is indicative of the problem¬ 
atic nature of the nostalgia-based 
redevelopment. This nostalgia 
for OTR’s history as a neighbor¬ 
hood bustling with breweries and 
pubs has usurped the Cincinnati 
area’s position as home to an 
important abolitionist heritage 


which includes Harriet Beecher 
Stowe and the Lane Seminary- 
interest in underground beer 
stores have overtaken interest in 
the underground railroad. While 
this is nevertheless an interest¬ 
ing history, telling these stories in 
isolation is part of the process of 
an ethnic cleansing of the OTR’s 
past. While we need to look back 
only ten, twenty or thirty years 
to hear stories of black struggles 
and triumphs, the golden age was 
more than a century ago. 

Michael D. Morgan’s Over 
the Rhine: When Beer was King 
tells of OTR’s roots, beginning in 
the mid 1800's and blossoming a 
few decades later. OTR’s cultural 
founders, German immigrants, 
were trained by the struggles in 
the Rhineland in the 1830s and 
40s (OTR being home to a num¬ 
ber of “forty-eighters”). When in 
1855, nativist Know-Nothing’s 
launched an assault on the votes, 
literally destroying the ballots 
of those living in the German- 
American wards, the resulting 
violence in defense of the right to 
vote, and really in defense of their 
lives, is rightly looked on as fully 
justified. Without the support of 
the police, the German defense 
turned offense that won the day 
is lauded. “German-Americans 
marched from their fortified 
positions in Over-the-Rhine and 
engaged the Know-Nothing’s in 
a gun battle. The Germans drove 
the Battalion of bigots from the 
Vine street bridges” (Morgan, 

49). The Miami and Erie Canal, 
now Central Parkway, served 


as the dividing line between 
the Germans and the Know- 
Nothings-ethnic enclave in the 
North against reactionaries in 
the South. This geographic divi¬ 
sion would be echoed in the 2001 
uprising, but sympathies with the 
minority in OTR would not. 

Morgan’s book highlights two 
anti-German riots in 1855 and 
1883, but ignores several other 
19th century riots which were at 
least as important to the devel¬ 
opment of the city. These riots, 
not having taken place in OTR 
and not having been directed at 
Germans, are not relevant to the 
historical picture that Morgan 
attempts to paint. But these riots 
can not be discredited in the 
story of Over-the-Rhine, which, 
for better or for worse, serves as 
the spiritual home for the city’s 
downtrodden. 

*In 1829, 1836, 1849 and 
again in 1862, the city experienced 
tumultuous racial strife. The race 
riots in the 1800s set the stage 
for further riots in the next century. 
Ignorance, hate and competition for 
resources including jobs and living 
and recreational space uuere at the 
heart of much of the racial tension 
in Cincinnati." (bunch-Lyons, 108). 

If we are to paint an accurate 
materialist history of Cincinnati, 
as any history of an industry as 
large as brewing surely must, 
we cannot ignore these other 
incidents. For the struggle of the 
oppressed against the oppressor 
also existed outside of OTR, and 
the reverberations permeated 


through the entire city in every 
case for years, if not decades af¬ 
ter. It is impossible to talk about 
the 1855 riots without also men¬ 
tioning the anti-Catholic riots on 
Christmas 1853 which were led 
by German Forty-eighters and 
supported by the anti-Catholic 
Know Nothings. In the years after 
the 1853 riots “the incongruity 
of their position was becoming 
more apparent to these Germans. 
The anti-foreign side of nativ- 
ism, which had been submerged 
by the Know-Nothings in order 
to secure German support at the 
polls, now began to assert itself 
more deeply” (Baughin, 268). 
What Morgans account lacks is 
a backing in material conditions 
and an understanding of ideology 
that drove the various forces in 
the period, for Morgan’s history 
is not just a history of brewing, 
but one of people. 

In a discussion on redevelop¬ 
ment in April 2012, Josh Spring, 
director of the Greater Cincin¬ 
nati Coalition for the Homeless, 
told an alternative history of the 
area, connecting its settlers to the 
working class who live there now. 

“They would have us think that 
Over-The-Rhine, was 100 years ago, 

150 years ago, some sort of ro¬ 
mantic place, maybe an art mecca, 
maybe a place where people 
ventured, some sort of grand place 
with beautiful buildings and lots of 
happenings... Over-The-Rhine was a 
crunched in, cramped, working class, 
neighborhood. And it's sort of always 
been that way, that's been the 


Give your spirits a lift. 
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A CHRISTMAS 

ACQ&IMDIL 

By Charles Dickens 
Adapted by Howard Dallin 

Nov. 29 - Dec. 30, 2012 

A must-see family favorite for the holidays. 

“For my money, there’s no better local 
holiday entertainment." 

- The Cincinnati Enquirer 

Special price for kids and students! 

Recommended for ages 5 and up. Under 5 not admitted. 
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The Music and Legend of Hank Williams 

By Randal Myler and Mark Harelik 

Nov. 3-Dec. 23,2012 

Featuring more than 20 of the singer’s most 
popular songs, including “Your Cheatin’ Heart” 
and “I’m So Lonesome I Could Cry.” 

“Exhilarating!” -Rolling stone 

Sponsored by Clark, Schaefer, Hackett & Co. 
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neighborhood." 

The disagreements over the 
history of the 19th Century are 
eclipsed by those over the 20th. 
Spring continues: 

“UJe are then told that in the 
last 100 years people moved into 
the neighborhood with lower in¬ 
comes, they didn’t see the value of 
the beautiful buildings, they didn't 
invest, they brought in drugs and 
crime, and it fell apart. And in fact, if 
you go on 3CDC’s website and you 
read their history of Over the Rhine, 
you’ll get 2 paragraphs about 
the last 100 years. And in those 2 
paragraphs, the only mention that 
you’ll hear of people is in regard 
to poverty statistics, crime statis¬ 
tics, income—you don't really about 
people hearts, people's passions, the 
way people lived, what they cared 
about. (2012)’’ 

Indeed, of the current con¬ 
ditions of the neighborhood, 
3 CDC’s website reads: 

“Despite its pivotal location 
directly between the city's two larg¬ 
est employment centers, the central 
business district and the Uptown 


medical and university community, 
OTR was becoming Cincinnati’s 
urban center for crime, poverty and 
a large concentration of social 
service agencies. 

The troubles in OTR spilled 
over to destabilize the surrounding 
communities, particularly the central 
business district. This unstable envi¬ 
ronment had prevented growth and 
investment in the city's core, which 
has in turn impacted the health of 
the entire region. In the absence of 
a major turnaround, the region was 
in danger of losing some of its larg¬ 
est employers." (Retrieved December 
5, 2012) 

In his description of the last 
century, Morgan seems afraid to 
even acknowledge other recent 
historical trends as important 
to the history the neighborhood. 
After a discussion of prohibition, 
he writes of “waves of Appala¬ 
chian migration in the mid-i900s 
[which] dramatically changed 
Over-the-Rhine” continuing with 
“a shift in racial composition that 
occurred in the latter part of the 
twentieth century,” (2010:153) 
tiptoeing around the most impor¬ 


tant ethnic group in the current 
area of OTR. The latter “shift” is 
the black migration into OTR fol¬ 
lowing white flight and economic 
decline in the decades following 
World War II. Morgan’s omis¬ 
sion is telling-the entire book is 
a whitewashing of the history. Of 
the struggle in the later period 
he simply states “these stories 
are as compelling as the story of 
the neighborhood’s original era, 
but they are the stories of hu¬ 
man struggles in a place that had 
become obsolete,” (2010:153) 
choosing to ignore 50 years of 
history because it is apparently ir¬ 
relevant. This is a racist and clas- 
sist erasure, an othering of poor 
whites and blacks reminiscent 
of the process of unpeopling in 
Orwell’s Nineteen-Eighty-Four, 
and I believe it is indicative of all 
of the nostalgic visions of OTR. 

Morgan skips right over the 
2001 uprising, the formation of 
the Over-The-Rhine People’s 
Movement, and all the other 
stories of creation to focus on the 
only noteworthy kind of develop¬ 
ment-that which has occurred 
in the last decade and may offer 


a return to the German heritage. 

It would seem that, to Morgan 
and many others, the history of 
OTR, is one of German influenced 
prosperity followed by decline 
that accompanied ethnic shifts 
made up of groups who are not 
worthy to be named. Christopher 
Kolb encapsulated the psychology 
behind this thought: 

“The current residents of [OTR] 
would seem to be merely an ob¬ 
stacle to Cincinnati's nostalgia- 
based future. They directly embody 
what went “terribly wrong." They 
make [OTR] a temporal black hole, a 
place where the past could not es¬ 
cape the gravity of drugs, violence, 
and decay, and so was derailed 
from becoming the future it was des¬ 
tined to become." [2010:5] 

As Morgan concludes, the 
only suitable solution for OTR’s 
problems must start with the 
return to its roots in beer culture 
dominated by “moerlein,” “bock- 
fest” and “lager.” This prognosis 
fails to reconcile actual conditions 
present in the area. 


INTERNATIONAL 


Meet the world’s most inspiring work force 


With the financial crisis still wreaking havoc on the world’s economies and job markets, the 
fact that anyone can become homeless - irrespective of age, nationality or social status- is 
becoming ever more apparent, as is the vital importance of street papers. 


t LAURA SMITH 

Infer Press Service 

• uuuuuu.street-papers.org 

F or many people in 
poverty or without 
a home, selling a 
street paper can offer 
a lifeline and act as a step¬ 
ping stone to greater things. 
Whether they are on the 
streets of Glasgow, Cape 
Town, Melbourne or Milan: 
every single street paper ven¬ 
dor is part of a global family 
that shares in a desire to lift 
themselves out of poverty. 

More than 28,000 ven¬ 
dors each year work towards 
this goal by selling their local 
street paper. The Internation¬ 
al Network of Street Papers 
(INSP) unites over 120 of 
these publications in more 
than 600 towns and cities 
around the world. 

From its base in Scotland, 
INSP helps its members with 
start-up and editorial sup¬ 
port, staff and vendor train¬ 
ing, funding, networking and 
campaigns to raise aware¬ 
ness of their work. 

The stories of our 
vendors are a testament to 
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More than 28,000 vendors every year sell their local street paper to lift themselves out of poverty The Internotionol Network of 
Street Papers (INSP) unites over 120 publications in 600 cities around the world. Photo: INSP 


Worldwide, street papers have helped 

THOUSANDS OF VENDORS TO CHANGE THEIR LIVES BY 
ALLOWING THEM TO EARN A LIVING AND LEARN NEW 

skills. Some will sell for just a few months, 

OTHERS FOR DECADES - HOWEVER LONG IT TAKES 
TO GET THEMSELVES BACK ON THEIR FEET. 


the strength and ef¬ 
fectiveness of the street 
paper model, which has 
spread across 40 coun¬ 
tries on six continents 
and earns vendors over 
40 million USD per 
year. 

“I saw many bad 
things on the streets 
but I also met people 


who, like me, wanted to change 
their lives,” says Brazilian ven¬ 
dor Nelson Carvalho, whose drug 
addiction led to him becoming 
homeless. 

For Nelson, selling Aurora 
du Rua on the streets of Salva¬ 
dor meant more than earning an 
income: “I have the opportunity to 
share my experiences with others 
and show them that people on the 


streets are human like everyone 
else.” 

Reaching a combined read¬ 
ership of 6 million per edition, 
vendors like Nelson are proud to 
sell the publications. He explains: 
“Street papers portray people 
living on the street with dignity 
and humanity and change the way 

{Continued on page 14) 
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Meet the world’s most inspiring work force 

{Continued from page 13 } 

society sees them.” 

His South African colleague Erica Phillips also believes street 
papers change people’s perspectives on homelessness. She sold The 
Big Issue South Africa for seven years after being forced to quit her job 
when her eyesight deteriorated. 

“I’ve gained so much and found people that have really supported 
me. They notice my determination and outgoing personality. I’m fortu¬ 
nate to have many customers who see me not just as a vendor but as a 
friend.” 

Without the street paper Erica says she could never have financed 
her own business, which she recently started. “I hate to think where 
I would be without this job. I would probably have given up, but it 
helped me see that there’s hope.” 

For Charles Yost, a vendor in Portland, USA, selling Street Roots 
has helped him overcome a lifetime of alcohol addiction: “It got to a 
point where I was either going to get drunk or sell papers. It’s some¬ 
thing I can look forward to. I get to talk to a lot of people. It keeps me 
out of isolation.” 

Selling Norwegian street paper Megafon completely transformed 
the life of Johnny Larssen, who swapped a daily reality of drugs and 
violence for a dignified job. “When you work as a street paper vendor, 
you need to look people in the eye, share a laugh, and care about oth¬ 
ers. If you would have met me few years ago, you would have never 
believed that I could do this.” 

For The Big Issue Australia vendor Tapiwa Chemhere, who escaped 
a life of violence and political oppression in Zimbabwe, it is the cus¬ 
tomers who inspire him: “If you smile and talk to me, it makes my day. 
I feel very encouraged. I thank all my customers for helping me.” 
Worldwide, street papers have helped change more than 250,000 

STREETVIBES CROSSWORD 
PUZZLE #007 

from puzzlechoice.com 


6. Fastner 

2. Small bird 

10. Reckless 

3. Lengthy 

1 4. Fumble 

4. Shoulder board 

1 5. Look 

5. Bank employee 

16. Male singing voice 

6. Cooking surface 

1 7. Relating to kidneys 

7. Highly excited 

18. Footwear 

8. Single-masted sailing 

19. Layer 

vessel 

20. Immerse 

9. Explosive device 

22. Urge on 

10. Rodent 

24. Tender 

1 1. Legal excuse 

25. Outfloiu 

1 2. Beer mug 

27. Candy 

1 3. Multitude 

29. Lofty 

2 1. Belief 

33. Device used to shape 

23. Rosfrum 

metal 

26. Bow down 

34. Individual structure 

28. Allow 

35. Swarm 

29. Musical instrument 

37. Postage token 

30. Burden 

4 1. Form of transport 

3 1. Desire 

42. Angered or excited 

32. Outfit 

44. Negative vote 

36. UJall painting 

45. Livid 

38. Opposing 

48. Entice 

39. UJound seriously 

49. Agitate 

40. Funeral mound 

50. Small island 

43. Danger 

52. Short hours employment 

46. Sense organ 

54. Can make your eyes 

47. Close 

water 

49. Stammer 

58. Stead 

5 1. Sartor 

59. Unwell 

53. Tableware 

60. Female red deer 

54. UJeary 

62. The second of two 

55. Evade 

66. Destroy 

56. Coordinate 

68. Den 

57. Reptile 

70. System of five lines in 

61. Desperate 

music 

63. Root vegetable 

7 1. boundary of a surface 

64. Malevolent 

72. Gumbo 

65. Bobbin 

73. Spooky 

67. Trap 

74. Surface impression 

69. One of the British 

75. Submerged rock or coral 

76. Mythical cave-dwelling 
creature 

armed services, initially 
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thousand lives for the better. As the INSP network continues to ex¬ 
pand, it is hoped that vendors’ stories will inspire others to join the 
movement. 

For all the vendors that street papers support, it is the readers who 
help make the difference. So wherever you go in the world: buy your 
local street paper. 

The change is in your pocket. 

International Street Paper Vendor Week 

Take part in our international programme 
of events and activities to celebrate the entre¬ 
preneurial spirit of street paper vendors, and 
challenge perceptions of poverty and home¬ 
lessness. At any one time, there are more than 
14,000 vendors selling over 100 different 
street newspaper and magazines titles in 40 
countries. They are inspiring people. Join the 
conversation on Twitter: #INSPiringpeople 



H 

A 

L 

L 

E 



A 

B 


w 

O 

O 

D 

A 

L 

1 

E 

N 

b 

W 

L 

1 

r 

A 

N 

G 

E 

N 

O 

M 

A 

° 

s 

E 

b 

u 

N 

C 

L 

E 

D 

E 

P 

R 

E 

s 


■ 

M 

1 

s 

D 

E 

E 

D 


NAP 



M 

A 

S 

S 

1 

A 

V 

O 

1 


D 

O 

D 

G 

j 

E 

W 

A 

bJ 

■ 


S I T 



SOLUTION #006 



29 

3D 

31 


34 




41 




45 



46 


59 


as 


71 


74 


L 

A 

d] 


Ir 

1 

L 

L 


In 

1 

c 

E 

T 

Y 

1 

R 

1 

sl 


L 

O 

A 

D 


Ic 

u 

R 

1 

O 

L 

O 

N 

E 

[l 

U 

C 

1 

d] 


B 

O 

N 

D 

A 

M 

E 

N 

d! 


It 

A 

R 

e 

Ie 

D 

G 

E 

C 

A 

R 

T 

E 

l \ 


R 

E 

N 

d] 


Ie 

E 

L 


G 

U 

1 

L 

E 

L 

N 

D 

O 

W 

b 

N 

O 

R 

E 

O 

Y 

L 

E 

R 



THE VOICE OF THE STREET UNSILENCED 


































































































































































































P* STREETVIBES 

Dec. 21, 2012 Jan. 3, 

2013 

RESOURCES 



15 

Shelter: Women and Children 


St. Francis Soup Kitchen 

535-2719 

352-6363 



Central Access Point 

381-safe 

Churches Active in Northside 

591-2246 

40 E. McMicken Ave, Cinti, Ohio 45202 


Bethany House 

557-2873 

4230 Hamilton Ave, Cinti, Ohio 45223 


Mental Health Access Point 


558-8888 

1841 Fairmount Ave, Cinti, Ohio 45214 


FreeStore/FoodBank 

241-1064 

Mercy Franciscan at St. John 


981-5800 

Grace Place Catholic Worker House 

681-2365 

112 E. Liberty Street, Cinti, Ohio 45202 


1800 Logan St. Cinti, Ohio 45202 



6037 Caiy Ave, Cinti, Ohio 45224 


Madisonville Ed & Assistance Center 

271-5501 

NAMI of Hamilton County 


458-6670 

Salvation Army 

762-5660 

4600 Erie Ave, Cinti, Ohio 45227 


PATH Outreach 



131E. 12th Street, Cinti, Ohio 45202 


Serves area codes: 45226,45227,45208,45209 


977-4489 



YWCA Battered Women’s Shelter 

872-9259 

St. Vincent de Paul 

562-8841 

Other Resources 





1125 Bank Street, Cinti, Ohio 45214 


Center Independent Living Options 

241-2600 

Shelter: Men 


Treatment: Men 


Emmanuel Community Center 


241-2563 

City Gospel Mission 

241-5525 

Charlie’s 3/4 House 

784-1853 

1308 Race St. Cinti, Ohio 45202 



1419 Elm Street, Cinti, Ohio 45202 


2121 Vine Street, Cinti, Ohio 45202 


Peaslee Neighborhood Center 


621-5514 

St. Fran/St Joe Catholic Work. House 381-4941 

Prospect House 


214 E. 14th St. Cinti, Ohio 45202 



1437 Walnut Street, Cinti, Ohio 45202 


921-1613 


Franciscan Haircuts from the Heart 

381-om 

Mt. Airy Shelter 


682 Hawthorne Ave, Cinti, Ohio 45205 


1800 Logan St. Cinti, Ohio 45202 



661-4620 


Starting Over 

961-2256 

Goodwill industries 


771-4800 



Treatment: Women 


Healing Connections 


751-0600 

Shelter: Both 


First Step Home 

961-4663 

Mary Magdalen House 


721-4811 



2203 Fulton, Cinti, Ohio 45206 


1223 Main St. Cinti, Ohio 45202 



Anthony House (Youth) 

961-4080 

Treatment: Both 


People Working Cooperatively 


351-7921 

2728 Glendora Ave, Cinti, Ohio 45209 


AA Hotline 

351-0422 

The Caring Place 


631-1114 

Caracole (HIV/AIDS) 

761-1480 

CCAT 

381-6672 

United Way 


211 

1821 Summit Road, Cinti, Ohio 45237 


830 Ezzard Charles Dr. Cinti, Ohio 45214 


Women Helping Women 


977-5541 

Drop Inn Center 


Joseph House (Veterans) 

241-2965 

Off The Streets 


421-5211 

721-0643 


1522 Republic Street, Cinti, Ohio 45202 


Hamilton/Middletown 



217 W. 12th Street, Cinti, Ohio 45202 


Hamilton Comity ADAS Board 

946-4888 

St. Raephaels 


863-3184 

Interfaith Hospitality Network 

471-noo 

Recovery Health Access Center 

281-7422 

Salvation Army 


863-1445 

Lighthouse Youth Center (Youth) 

221-3350 

Sober Living 

681-0324 

Serenity House Day Center 


422-8555 

3330 Jefferson, Cinti, Ohio 45220 


Talbert House 

641-4300 

Open Door Pantry 


868-3276 



Advocacy 





Housing: 


Catholic Social Action 

421-3131 

Northern Kentucky 



CMHA 

721-4580 

Community Action Agency 

569-1840 




Excel Development 

632-7149 

Contact Center 

381-4242 

Brighton Center 


859-491- 

OTR Community Housing 

381-1171 

1227 Vine Street, Cinti, Ohio 45202 


8303 



114 W. 14th Street, Cinti, Ohio 45202 


Franciscan JPIC 

721-4700 

799 Ann St. Newport, KY 



Tender Mercies 


Gr. Cinti Coalition for the Homeless 

421-7803 

ECHO/Hosea House 

859-261-5857 

721-8666 


117 E. 12th Street, Cinti, Ohio 45202 


Fairhaven Resuce Mission 

859-491-1027 

27 W. 12th Street, Cinti, Ohio 45202 


Intercommunity Justice & Peace Cr. 

579-8547 

Homeward Bound Youth 

859-581-mi 

Tom Geiger House 

961-4555 

Legal Aid Society 

241-9400 

Mathews House 


859-261- 

Volunteers of America 

381-1954 

Ohio Justice & Policy Center 

421-1108 

8009 



Anna Louise Inn 


Faces Without Places 

363-3300 

Homeless & Housing Coalition 859-727-0926 

421-5211 


Stop AIDS 

421-2437 

Parish Kitchen 

859-581-7745 

Cincinnati Union Bethel 




Pike St. Clinic 

859-291-9321 

768-6907 


Health 


Transitions, Inc 


859-491- 

300 Lytle Street, Cinti, Ohio 45202 


Center for Respite Care 

621-1868 

4435 



Food/ Clothing 


3550 Washington Ave, Cinti, Ohio 45229 


Welcome House of NKY 


859-431- 

Lord’s Pantry 

621-5300 

Crossroad Health Center 


8717 



OTR/Walnut Hills Kitchen & Pantry 

961-1983 

381-2247 


205 West Pike Street, Covington, KY 41011 


OTR: 1620 Vine Street, Cinti, Ohio 45202 


5 E. Liberty St. Cinti, Ohio 45202 


Women’s Crisis Center 

859-491-3335 

Walnut Hills: 2631 Gilbert, Cinti, Ohio 45206 


Health Resource Center 


VA Domiciliary 

859-559-5011 

Our Daily Bread 


357-4602 


VA Homeless 

859-572-6226 

621-6364 


Homeless Mobile Health Van 

352-2902 




1730 Race Street, Cinti, Ohio 45202 


McMicken Dental Clinic 







TREETlflBES 

ubscription Purchase 


□$90 26 issues and 



a $50 donation 


□60 26 issues and 


a $20 donation 


NAME. 


ADDRESS, 
CITY_ 


STATE. 


ZIP. 



B H 

[RentClifton.com] 


1&2 BEDROOM APARTMENTS 


Please make check payable to Greater Cincinnati Coalition for the Homeless. Mail to 117 L 12th St. Cinci, OH 45202 


2010 Taste Of Cincinnati Winner 
Best of Taste Entree 
^ “Chicago Gyro’s” Greek Pizza ^ 


Come visit us in Clifton! 

Award Winning Food! 

Great Beer Selection! 

Karaoke • Live Music 
Catch All The UC Action! 

New Patio • Free Parking ^- 

205 W. McMillan Street • Cincinnati. OH 45219 • 513.241.MACS 






Compliments of 


Judge Mark Painter 


United Nations Appeals Tribunal 2009-2012 
Ohio Court of Appeals 1995-2009 
Hamilton County Municipal Court 1982-1995 

Judging strictly on merit 
for 30 years 

www.judgepainter.org 
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CODE OF CONDUCT 

All Streetvibes Distributors must abide by the 
following rules. They are made auuare that any 
infraction of the rules may result in suspension 
of their privilege to distribute Streetvibes and 
possible termination from the program. 

Streetvibes will be distributed for a dollar fifty 
($ 1.50). Distributors agree not to ask for more 
than $ 1.50 or solicit donations for Streetvibes 
by any other means. If a customer donates 
more than $ 1.50 for a paper, distributors are 
allowed to keep the donation. 

Distributors only purchase papers from the 
Homeless Coalition. Each paper can be 
purchased for a cost of 50 cents. Distributors 
must show their badge when buying papers. 

Distributors will never buy papers from and/or 
distribute papers to other distributors. 

Distributors agree to treat all others - customers, 
staff, and other distributors - respectfully. 
Distributors will not use abusive language or 
force someone to buy a paper. Distributors 
will not give a “hard sell” or be aggressive. 
Distributors will not continue to ask someone if 
they want a Streetvibes after they have verbally 
or non-verbally said no and they will not make 
someone feel threatened. 

Distributors will not panhandle while distributing 
Streetvibes. 

Distributors agree to stay off private property 
when distributing Streetvibes. Distributors will 
not distribute Streetvibes door to door. 

Distributors will not stand in front of doorways, 
walkways, crosswalks or parking meters nor will 
I impede traffic or sit down while distributing 
Streetvibes. 

Distributors understand they are not employees 
of Streetvibes or the Homeless Coalition but a 
contract worker responsible for their own well¬ 
being and income. 

Distributors agree not to distribute additional 
goods or products when distributing Streetvibes. 

Distributors will not distribute Streetvibes or 
purchase Streetvibes under the influence of 
drugs or alcohol. 

There are no territories among distributors. 
However, distributors must respect the space 
of other distributors, particularly the space of 
distributors who have been at a spot longer. 

It is unacceptable for any distributor to 
persuade or ask customers not to purchase 
Streetvibes from other distributors. Coercion 
will not be tolerated. If a customer prefers to 
purchase from certain distributors that is up to 
them. 

Distributors will not deceive the public by 
saying they are collecting for a nonprofit 
charity or collecting for the "homeless” in 
general. Distributors will be honest in stating 
that all the profits from the sale of Streetvibes 
go to the distributor. Distributors will only use the 
word "donation” when referring to themselves, 
not the Coalition. 

There are special rules for distributing at 
Findlay Market. Only distributors with approval 
may distribute at Findlay Market at a time. 

Other rules as established by Streetvibes and 
Findlay Market. 

Distributors will attend monthly meetings. 

Monthly meetings occur every 4 weeks on 
Fridays at I PM, (dates are posted in the 
lobby) these meetings are mandatory. Anyone 
who cannot make the meeting must talk with 
the Distributor Program Coordinator, before 
distributing Streetvibes for that month. Ten 
papers will be given to those who attend the 
meeting. 

It is the responsibility of each distributor to 
police fellow distributors or former distributors. 
Distributors will report violators of the rules to 
the Homeless Coalition. The value of the paper 
depends on keeping it credible. 
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